The 5 Largest Marketing Raises Awarded per Faculty, 1994-2004*

Rank Name Raise Year Awarded
1 Williams, Alvin $8,496 1999
2 Babin, Barry $7,440 2004
3 Henthorne, Tony $7,142 2004
4 Suter, Tracy $5,706 1999
5  Babin, Laurie $5,697 1999

* Data taken from USM Budget Books (USM Libraries), various years. Raise data do not include %-based across-the-
board COLAs, promotion/administration increments, or raises given to those employed primarily above the
department(s) level. The 2004 raise figure includes a $400 cost of health insurance adjustment (COHIA).
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Rank Name Raise Year Awarded
1 Williams, Alvin $8,496 1999
2  Babin, Barry $7,440 2004
3 Henthorne, Tony $7,142 2004
4  Suter, Tracy $5,706 1999
5  Babin, Laurie $5,697 1999
6 Robin, Don $5,634 1994
7 David Hardesty $5,625 1999
8  Reidenbach, Eric $5,060" 1994
9 Goebel, Dan $4,914 1999
10  Schoell, William $4,392 1994
11  Smith, Bill $4,361** 1999
12 Piper, William $4,320 1994
13  Ponder, Charles $3,564 1994
14  Loyd, Dolly $3,222 1999
15  Ivy, Tom $2,916 1998
16  Lopez, Tara $2,762 2004
17 Osmonbekov, Talai $2,297 2004

* Data taken from USM Budget Books (USM Libraries), various years. Raise data do not include %-based across-the-
board COLAs, promotion/administration increments, or raises given to those employed primarily above the
department(s) level. The 2004 raise figures include a $400 cost of health insurance adjustment (COHIA).
Reidenbach stepped down from a part-time administrative position in 1994. The merit raise above is figured based on
the loss of a $5,000 administrative increment. ** Bill Smith began the transition to Assistant Dean for Corporate
Relations in 1999. The raise figure above assumes his administrative supplement was $15,000.



